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Population distribution
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Vietnam
(+0,3 %)
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Economic size of Asia in 2009* 

Japan (-6,4%)

Taiwan (-9,3%)

South Korea
(-10,1%)

Hong Kong (-5,9%)

China (+6,5 %)

India (+5%)

Russia
(-3,0%)

EU (-3,3%)

*=forecast
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India

GDP: USD 1 265 bn 

(market prices)

Area: 3,287,590 sq km

Population: 1.01 mill.

Languages: 22

Per Capita Income:

USD 1120

European Union

GDP: USD 16 850 bn 

(market prices)

Area: 3,976,372

Population: 495.1mill 

Languages: 20

Per Capita Income:

USD 29 353

Diversity and interstate variation 

ÅIndia is 

approximately 82% 

the size of the EU

ÅIts population is 

more than double 

that of the EU

ÅAlmost the same 

number of 

languages (India 

has several 

dialects as well)

ÅIndia and the EU 

have large 

variations in 

demographics vis-

à-vis paying 

capacity 
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Economy in Transition
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The transformation

Å Slow rate of growth

Å Bureaucratic

Å Protected and slow

Å Small consumer markets

Å Weak infrastructure

Å One of the worldôs fastest 

growing economies

Å Opening up of sectors for 

investment

Å Promising consumer markets

Å Infrastructure needs 

improvement

Yesterday

Today

India is the worldôs largest democracy
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India today

ÅHas world-class recognition in IT, bio-technology and 

space

ÅIs the largest English speaking nation in the world

ÅHas the worldôs largest single-location forging facility

ÅHas the second largest petrochemical facility in the 

world

ÅIs the lowest cost steel producer in the world

ÅIs the largest 2 wheeler manufacturer in the world

ÅIs the second largest tractor manufacturer in the world

ÅIs the fifth largest commercial vehicle manufacturer in 

the world

ÅIs among six countries that launch satellites and does 

so even for Germany, Belgium, South Korea, Singapore 

and EU countries

ÅIs one of the few countries that has built its own 

Supercomputer

http://librarykvpattom.files.wordpress.com/2009/02/image14.png
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GDP growth in fiscal years 2004-2009
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Mega-Market and Micro-Consumers
Household 

income

classes

Real annual 

household income

(average size of 

household = 5.4)

Segment size

Millions of 

households

Common 

occupations

Assets owned

Global India >USD 10 000 ÅBusinesspeople in 

SMEs

ÅCorporate / 

government 

employees

ÅRich farmers

Å1-2 bedroom 

house

ÅColor TV, mobile 

phone, refrigerator, 

washing machine

ÅCar worth $5000-

10 000

Aspiring India USD 4000 ï10 000 ÅSalaried 

employees

ÅNew-services 

employees (eg. IT, 

media)

ÅShopkeepers

ÅColor TV, 

refrigerator, 

telephone

ÅScooter, 

motorcycle, or small 

car worth ~$4 000

Struggling India USD 1 500 ï4 000 ÅShopkeepers

ÅService workers 

(eg. waiters, 

drivers, maids)

ÅFarmers

ÅBicycle

ÅRadio, black-and-

white TV

Destitute India <USD 1500 ÅSubsistence 

farmers

ÅFarm workers

ÅWatch

1

40

110

40

Source: McKinsey 
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Four sectors underline the Indian growth story

Information Technology

Auto-components

Pharmaceuticals

Textiles

ÅMajor hub for outsourcing IT-based 

business processes

ÅDriven by cost effectiveness

ÅIndiaôs wealth of man power

ÅRapid integration with global 

industry

ÅForeign manufacturers seek to cut 

costs

ÅIndia has high engineering levels 

and established productions plants

ÅEntering a paradigm shift with new 

product patent regime

ÅAvailability of highly skilled 

scientists

ÅRemoval of quotas will unleash 

significant potential

ÅAdvantages include availability of 

raw materials and low-cost 

production
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Economic hubs in India 

Delhi, Gurgaon, Noida, 
Faridabad

Chennai, Bengalure, 

Hyderabad

Mumbai, Pune, Nasik
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Main Industrial Clusters

Å States:
Å Delhi (14.0 milj.)

Å Andra Pradesh (Hyderabad 5.5 

milj.)

Å Gujarat (Ahmedabad 4.5 milj.)

Å Harayana

Å Himachal

Å Karnataka (Bangalore 5.7 milj.)

Å Kerala

Å Maharashtra (Mumbai 17.4 milj.)

Å Punjab

Å Tamil Nadu (Chennai 6.4 milj.)

Å Uttar Pradesh

Å West Bengal (Kolkata 13.2 milj)

Å 36 cities

Å Over 1 bn. people!

Ludhiana 

Panipat

Delhi NoidaGurgaon

Faridabad

Jaipur KanpurJohpur

Rajkot

Jamnagar
Surat

Bhavnagar

Vapi

Ankleshwar

Mumbai

Pune Solapur

Kurnool Machillipatnam

Bangalore

Hosur

Coimbatore Tiruchirapalli

Erode

Salem

Chennai

Vishakhapatnam

Bhillai

Cuttack

Angul Haldia

Jamshedpur
Renukoot Bokaro

Kobra

Automotive

Jewellyry

Chemicals

Textiles

Electronics

Metals

Ahmedabad
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Challenges companies face in India

Infrastructure and 

environment 

ÅComplex business 

environment 

ÅPoor physical 

infrastructure 

(roads, ports, 

airports)

ÅWeak rural 

infrastructure

ÅBureaucracy

ÅHigh cost of and 

unreliable power

ÅLow urban 

penetration levels

ÅHigh cost of entry / 

exit

Regulatory / 

Governance

ÅRegulatory 

changes impacted 

by coalition politics

ÅRestrictive labor 

laws, e.g. exit 

options

ÅLaborious and 

time-consuming 

process to start a 

business 

ÅSlow legal process

ÅPoliticization of 

investment 

decisions

Market-related 

ÅUnder-developed 

consumer 

markets 

ÅLow penetration 

levels due to low 

urbanization

ÅWidely varying 

consumer tastes 

across regions

ÅHigh price / value 

sensitivity 


